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ABSRACT

The evolving marketing landscape, characterized by rapid technological advancements and 
shifting consumer behaviors, has significantly impacted Marketing Education, particularly in 
Nigeria. This paper explores how the era of disruption necessitates a transformative approach in 
marketing education to address contemporary challenges and leverage new opportunities. 
Traditionally focused on fundamental marketing principles, educational programs now need to 
incorporate emerging topics such as digital marketing, data analytics, and artificial intelligence. 
This shift is crucial for aligning academic curricula with the demands of the modern marketing 
profession. In Nigeria, institutions like the University of Lagos and the Federal University of 
Technology, Akure are integrating these elements into their programs, reflecting the growing 
importance of digital competencies. However, challenges such as outdated curricula, insufficient 
industry collaboration, and limited access to modern resources hinder effective educational 
delivery. To address these issues, this paper suggests curriculum modernization, enhanced 
industry partnerships, and investment in technological resources. Additionally, fostering 
practical experience through internships and real-world projects, and promoting entrepreneurial 
thinking are essential for preparing students for a dynamic market. By embracing these 
innovations and addressing existing gaps, Nigerian marketing education can better equip 
students for the evolving professional landscape, ultimately contributing to the growth and 
advancement of the marketing field.
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Introduction

In recent years, the field of marketing has undergone significant transformations due to rapid 

technological advancements, shifting consumer behaviors, and evolving market dynamics. This 

period of upheaval, often referred to as the "era of disruption," has profoundly impacted 

Marketing Education, necessitating a reevaluation of how marketing is taught and learned. In 

Nigeria, these changes are particularly relevant as the nation seeks to develop its marketing 

professionals and adapt to the global market's evolving demands. However, Marketing 

Education encompasses the teaching and learning of principles, strategies, and practices 

related to marketing. Traditionally, Marketing Education focused on fundamental concepts such 

as market research, consumer behavior, and strategic planning. However, the emergence of 

digital technologies and new media platforms has transformed the landscape of marketing, 

creating a need for more dynamic and forward-thinking educational approaches.

 

In the context of disruption, Marketing Education must adapt to include contemporary topics 

such as digital marketing, data analytics, social media strategies, and the use of artificial 

intelligence in marketing (Olatunji & Ajayi, 2023). This shift reflects the growing importance of 

digital competencies and technological literacy in the marketing profession. In Nigeria, 

Marketing Education faces unique challenges and opportunities. The country's rapidly growing 

tech sector and increasing internet penetration present both prospects and hurdles for 

Marketing Education. For instance, institutions like the University of Lagos and the Federal 

University of Technology, Akure, are integrating digital marketing and e-commerce into their 

curricula to better prepare students for the modern marketing landscape (Ogunyemi & Afolabi, 

2024). This adaptation is crucial as Nigerian businesses increasingly rely on digital platforms to 

reach consumers and compete in a globalized market.

 

Moreover, the rise of social media and mobile technology has transformed consumer behavior, 

making it imperative for Marketing Education to address these changes. Nigerian marketing 

programs must equip students with skills to navigate digital advertising, social media 

management, and data-driven decision-making (Nwankwo, 2023). This includes understanding 

how to leverage platforms like Instagram, Facebook, and Twitter, which are widely used in 

Nigeria for both personal and business purposes.

 

To move forward effectively, Marketing Education in Nigeria must embrace innovative teaching 

methods and industry collaboration. This involves incorporating hands-on learning experiences, 

such as internships and industry projects, and fostering partnerships with technology firms and 
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marketing agencies (Adebayo & Idowu, 2024). By doing so, educational institutions can ensure 

that students gain practical skills and insights that align with current market trends and 

technological advancements while studying marketing education.

Marketing Education

Marketing education, a critical component of the educational landscape, has evolved 

significantly, particularly in Nigeria, where it plays a pivotal role in preparing students for the 

dynamic business environment. The essence of marketing education lies in equipping students 

with the knowledge and skills required to understand market dynamics, consumer behavior, and 

strategic marketing practices. This educational field aims to bridge the gap between theoretical 

concepts and practical application, ensuring that learners are well-prepared to navigate and 

excel in the competitive marketing sector.

In recent years, the landscape of marketing education in Nigeria has faced considerable 

disruption due to rapid technological advancements and shifting market demands. According to 

Olumide (2023), the integration of digital technologies into marketing strategies has 

necessitated a re-evaluation of traditional marketing curricula. Nigerian educational institutions 

are increasingly incorporating digital marketing, data analytics, and e-commerce into their 

programs to address these changes. This shift reflects the need for students to acquire 

competencies that align with contemporary industry practices and emerging trends. The rise of 

digital platforms and social media has profoundly influenced marketing strategies, making digital 

literacy an essential component of modern marketing education. As noted by Adebayo and Dada 

(2024), Nigerian universities and polytechnics are adapting their marketing programs to include 

modules on digital marketing, content creation, and online consumer engagement. This 

adaptation is crucial for ensuring that graduates possess the skills required to thrive in a digital-

first marketplace.

 

Furthermore, the disruption caused by technological innovations has also highlighted the 

importance of practical experience in marketing education. Institutions like the University of 

Lagos and Obafemi Awolowo University have begun emphasizing internships, industry 

partnerships, and hands-on projects as part of their marketing curricula (Eze, 2024). These 

initiatives provide students with real-world experience and insights into current industry 

practices, enhancing their readiness for the workforce. Therefore, marketing education in 

Nigeria is undergoing a transformative phase driven by technological advancements and 

evolving market needs. By incorporating contemporary tools and practices into their curricula, 

educational institutions are better positioning students to meet the demands of a rapidly 
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changing business environment. This approach not only enhances the relevance of marketing 

education but also prepares graduates to make meaningful contributions to the field in a digitally 

driven era.

Era of disruption

In the rapidly evolving landscape of marketing education, the concept of disruption has become 

a central theme. The term "disruption" often evokes images of groundbreaking technologies and 

shifting paradigms that reshape industries and practices. For Nigeria, a country experiencing 

significant economic and technological transformations, understanding and navigating this era 

of disruption is crucial for advancing marketing education. The dynamism of disruption calls for 

an adaptable educational framework that aligns with emerging trends and prepares students for 

a future defined by constant change. This paper explores the nature of disruption, its 

technological drivers, and the evolving consumer behaviors that are shaping marketing by using 

different strategies in Nigeria.

Definition and scope of disruption

Disruption, in a broad sense, refers to significant changes that displace established systems, 

technologies, or business models, often leading to new market leaders and shifts in industry 

practices. Clayton Christensen, who popularized the term, defines disruption as "a process 

whereby a smaller company with fewer resources is able to successfully challenge established 

businesses" (Christensen, 2017). In the context of marketing education, disruption 

encompasses changes in educational methodologies, curriculum designs, and industry 

practices driven by technological innovations and shifting consumer expectations.In Nigeria, the 

scope of disruption is extensive, affecting various sectors from telecommunications to retail. The 

rise of digital platforms, social media, and e-commerce has redefined traditional marketing 

channels and practices. For instance, the advent of mobile technology and internet penetration 

has transformed how businesses engage with consumers, necessitating a shift in marketing 

education to address these changes. The traditional methods of teaching marketing are 

increasingly being supplemented or replaced by new approaches that incorporate digital literacy 

and data analytics, reflecting the broader disruptions within the industry (Akinola, 2022).

Technological advancements and their impact

Technological advancements are at the core of the disruption era, driving profound changes in 

marketing strategies and educational frameworks. In Nigeria, the proliferation of smart phones, 

the growth of internet connectivity, and the rise of digital payment systems have significantly 

altered how businesses and consumers interact. These technologies enable more personalized 
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marketing approaches, real-time engagement, and data-driven decision-making.One notable 

technological advancement is the growth of social media platforms, which have become crucial 

tools for marketing. Platforms such as Facebook, Instagram, and Twitter provide businesses 

with unprecedented access to consumer data and engagement opportunities. This shift has led 

to the emergence of social media marketing as a critical component of modern marketing 

strategies. Marketing education in Nigeria must adapt to these changes by incorporating social 

media management, digital content creation, and data analytics into the curriculum (Ogunnaike 

& Adeyemi, 2023).

Furthermore, advancements in artificial intelligence (AI) and machine learning are 

revolutionizing marketing practices. AI technologies enable businesses to analyze large 

datasets, predict consumer behavior, and automate marketing tasks. In Nigeria, companies are 

increasingly adopting AI-driven tools to enhance customer experiences and optimize marketing 

campaigns. This trend highlights the need for marketing education to integrate AI and machine 

learning concepts, preparing students for careers in a technologically advanced marketing 

landscape (Uche & Madu, 2023).

Changing consumer behaviour

The era of disruption has also brought about significant shifts in consumer behavior, which in turn 

impact marketing strategies and educational approaches. Modern consumers are more 

informed, connected, and demanding than ever before. They expect personalized experiences, 

instant access to information, and seamless interactions with brands. In Nigeria, the rise of 

digital platforms has empowered consumers with greater control over their purchasing 

decisions. Online reviews, social media influencers, and digital advertising play a pivotal role in 

shaping consumer perceptions and behaviors. Marketing education must therefore focus on 

understanding these new consumer dynamics and teaching strategies for engaging with digitally 

savvy audiences (Daramola & Olusola, 2023).

Additionally, the emphasis on sustainability and corporate social responsibility has grown 

among Nigerian consumers. As awareness of environmental and social issues increases, 

consumers are more likely to support brands that demonstrate ethical practices and contribute 

positively to society. Marketing education needs to address these evolving values by 

incorporating sustainability and ethical marketing principles into the curriculum (Ekpenyong & 

Uche, 2023).

The era of disruption presents both challenges and opportunities for marketing education in 
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Nigeria. As technological advancements continue to reshape the marketing landscape and 

consumer behaviors evolve, there is a pressing need for educational institutions to adapt their 

curricula and teaching methods. By embracing technological innovations, understanding 

shifting consumer expectations, and integrating these elements into marketing education, 

Nigeria can better prepare students for success in a dynamic and competitive environment. 

Adapting to disruption is not just about keeping pace with change but also about leveraging new 

opportunities to drive growth and innovation in the field of marketing.

Current trends in marketing education

Marketing education is evolving rapidly in response to technological advancements, shifting 

market dynamics, and changing consumer behaviors. As Nigeria continues to integrate into the 

global economy, the need for updated and relevant marketing education has become more 

pressing. This evolution reflects the broader trends in marketing practices and emphasizes the 

importance of equipping students with skills that align with current industry demands. Therefore, 

the following below explain the current trends in Marketing Education.

I. Integration of digital marketing: One of the most significant trends in marketing 

education is the increased emphasis on digital marketing. With the rise of digital platforms 

and technologies, Nigerian educational institutions are incorporating courses that cover 

digital marketing strategies, social media management, search engine optimization 

(SEO), and online advertising. For instance, the University of Lagos has introduced 

modules focused on digital marketing and e-commerce as part of its marketing curriculum 

to prepare students for the digital marketplace (Adebayo & Olowookere, 2024). This shift 

reflects the growing importance of digital skills in the marketing profession.

II. Use of Data Analytics: Data analytics has become a crucial component of modern 

marketing strategies. Marketing education in Nigeria is increasingly focusing on teaching 

students how to collect, analyze, and interpret data to make informed marketing 

decisions. Courses on data analytics, market research, and customer insights are now 

part of the curriculum at institutions like the Federal University of Technology, Akure 

(Ogunyemi & Okoro, 2024). This trend is driven by the need for marketers to leverage data 

for personalized marketing and performance measurement.

III. Emphasis on practical experience: There is a growing recognition of the need for 

practical experience in marketing education. Nigerian universities and polytechnics are 

enhancing their programs with internships, industry projects, and live case studies. For 

example, the University of Ibadan has partnered with various companies to provide 
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students with real-world marketing challenges and internships, bridging the gap between 

theoretical knowledge and practical application (Nwankwo, 2023). This approach helps 

students gain hands-on experience and build industry connections.

IV. Focus on emerging technologies: The rapid advancement of technologies such as 

artificial intelligence (AI), machine learning, and automation is influencing marketing 

education. Nigerian institutions are beginning to incorporate these emerging 

technologies into their curricula to prepare students for future marketing trends. Courses 

on AI in marketing and automation tools are becoming more common, reflecting the 

industry's shift towards data-driven and automated marketing solutions (Olatunji & Ajayi, 

2024).

V. Growing importance of Entrepreneurship: As Nigeria's entrepreneurial ecosystem 

expands, marketing education is increasingly focusing on entrepreneurship. Courses 

that address startup marketing, business development, and strategic planning are being 

integrated into marketing programs. Institutions like Covenant University are 

emphasizing entrepreneurial skills and innovation to prepare students for the dynamic 

business environment (Akinwande & Eze, 2024). This trend highlights the role of 

marketing education in fostering entrepreneurship and business leadership.

Challenges in Marketing Education

Marketing education in Nigeria, like in many other parts of the world, faces a range of challenges 

as it adapts to rapid technological advancements and evolving market demands. Despite 

significant progress in integrating modern marketing concepts into educational curricula, several 

obstacles still hinder the effective delivery of marketing education. Understanding these 

challenges is crucial for developing strategies to enhance the quality and relevance of marketing 

education in Nigeria. Hence, below are the several obstacles that hinder the effective delivery of 

marketing education:

I. Lagging curriculum updates: One of the primary challenges in Nigerian marketing 

education is the slow pace at which curricula are updated to reflect current industry trends 

and technological advancements. Many educational programs still rely on outdated 

content that does not adequately address the latest developments in digital marketing, 

data analytics, and consumer behavior. For instance, Adebayo and Olowookere (2024) 

highlight that several Nigerian universities have struggled to keep their marketing 

programs aligned with the fast-paced changes in the marketing industry. This lag can 

result in a gap between the skills students acquire and the competencies required by 
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employers.

II. Insufficient industry collaboration: Another significant challenge is the lack of robust 

collaboration between educational institutions and the marketing industry. Effective 

marketing education often involves partnerships with industry professionals to provide 

students with real-world insights and practical experience. However, many Nigerian 

universities face difficulties in establishing and maintaining such collaborations. 

Ogunyemi and Okoro (2024) note that while some institutions have begun to engage with 

industry partners, widespread and effective collaboration remains limited. This lack of 

interaction can impede students' exposure to current industry practices and trends.

III. Limited access to modern technology and resources: Access to modern technology 

and educational resources is a critical issue affecting marketing education in Nigeria. 

Many institutions lack the necessary infrastructure to support the teaching of advanced 

marketing tools and technologies. Nwankwo (2023) discusses how inadequate access to 

up-to-date software, digital marketing platforms, and data analytics tools can hinder 

students' ability to gain hands-on experience with essential marketing technologies. This 

challenge affects the practical training component of marketing education, which is 

crucial for preparing students for the professional world.

IV. Faculty training and development: The effectiveness of marketing education also 

depends on the quality of faculty members. In Nigeria, there is a need for continuous 

professional development and training for marketing educators to ensure they are 

knowledgeable about the latest industry trends and technologies. Olatunji and Ajayi 

(2024) emphasize that many marketing educators have not received adequate training to 

teach new and emerging topics such as AI in marketing and digital analytics. This gap in 

faculty expertise can impact the quality of instruction and students' preparedness for the 

marketing profession.

V. Addressing skill gaps and industry needs: Finally, there is a challenge in addressing 

the skill gaps between what is taught in marketing education programs and what is 

needed in the industry. The evolving nature of marketing requires educators to 

continuously adapt their teaching methods and content to meet industry demands. 

Akinwande and Eze (2024) highlight that Nigerian marketing education often struggles to 

address emerging skill requirements such as digital proficiency, strategic thinking, and 

data-driven decision-making. Bridging this gap requires a concerted effort from both 

educators and industry stakeholders to align educational outcomes with market needs.
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Opportunities for innovation

In the evolving landscape of marketing education, particularly in Nigeria, there are numerous 

opportunities for innovation that can significantly enhance the effectiveness and relevance of 

educational programs. As the marketing industry rapidly advances with new technologies and 

strategies, educational institutions have the chance to transform their approaches to teaching 

and learning. Embracing these opportunities can help Nigerian marketing education 

programmes, produce graduates who are well-prepared to meet the demands of a dynamic and 

competitive market. The following are opportunities for innovation:

I. Incorporating real-world applications: One of the key opportunities for innovation in 

marketing education is the integration of real-world applications into the curriculum. This 

approach involves creating opportunities for students to work on actual marketing 

projects, case studies, and simulations that mirror industry challenges. For example, the 

University of Lagos has begun to implement project-based learning where students 

collaborate with local businesses to develop marketing strategies and campaigns 

(Adebayo & Olowookere, 2024). This hands-on experience not only enhances students' 

practical skills but also bridges the gap between theoretical knowledge and real-world 

practice.

II. Leveraging digital tools and platforms: The adoption of digital tools and platforms 

presents another significant opportunity for innovation in marketing education. Nigerian 

institutions can enhance their programs by incorporating the latest digital marketing tools, 

such as social media analytics, content management systems, and customer relationship 

management (CRM) software. Ogunyemi and Okoro (2024) highlight that universities are 

starting to integrate these tools into their curricula, enabling students to gain familiarity 

with the technologies they will use in their careers. This includes providing access to 

digital marketing labs and online learning platforms that facilitate practical training.

III. Enhancing industry collaboration: Strengthening partnerships between educational 

institutions and the marketing industry offers substantial opportunities for innovation. 

Collaborations with industry leaders can provide students with internships, mentorship, 

and exposure to current marketing practices. For instance, Covenant University has 

established connections with major marketing firms to offer students internships and real-

world projects (Akinwande & Eze, 2024). These partnerships not only enrich the learning 

experience but also ensure that students are well-versed in the latest industry trends and 

practices.
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IV. Embracing emerging technologies: The incorporation of emerging technologies into 

marketing education is a promising area for innovation. Technologies such as artificial 

intelligence (AI), machine learning, and virtual reality (VR) are increasingly influencing 

marketing strategies. Nigerian institutions have the opportunity to integrate these 

technologies into their curricula to prepare students for future marketing challenges. 

Olatunji and Ajayi (2024) discuss how AI and machine learning can be used to analyze 

consumer behavior and optimize marketing campaigns, offering students a competitive 

edge in the job market.

V. Fostering Entrepreneurial skills: As Nigeria's entrepreneurial ecosystem grows, there 

is an opportunity to innovate by focusing on entrepreneurial skills within marketing 

education. This involves teaching students not only marketing techniques but also 

business development, innovation, and strategic planning. The University of Ibadan has 

introduced modules that emphasize entrepreneurial marketing, encouraging students to 

develop and implement their own business ideas (Nwankwo, 2023). This approach 

supports the growth of future marketing leaders who are equipped to start their own 

ventures and drive business growth.

The way forward

The era of disruption presents both challenges and opportunities for marketing education in 

Nigeria. As technological advancements, shifting consumer behaviors, and evolving market 

dynamics reshape the marketing landscape, educational institutions must adapt to ensure their 

programs remain relevant and effective. Addressing these disruptions requires a strategic 

approach that embraces innovation, fosters industry collaboration, and prepares students for 

the future of marketing. The way forward involves leveraging these opportunities to enhance the 

quality and impact of marketing education in Nigeria and these ways forward are as follows.

· Curriculum modernization: To effectively respond to the disruptions in the marketing 

industry, Nigerian institutions need to modernize their curricula. This involves updating 

course content to include emerging topics such as digital marketing, data analytics, and 

artificial intelligence (AI). Adebayo and Olowookere (2024) emphasize the importance of 

integrating these subjects to keep pace with industry trends. By adopting a more flexible 

and responsive curriculum, educational programs can better equip students with the 

skills required in today's marketing environment.

· Strengthening industry partnerships: Building stronger partnerships between 

educational institutions and the marketing industry is crucial for bridging the gap between 
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academic learning and practical application. Collaborative efforts can include 

internships, industry projects, and guest lectures from industry experts. Ogunyemi and 

Okoro (2024) highlight the benefits of such collaborations in providing students with real-

world experience and networking opportunities. Strengthening these partnerships will 

ensure that students gain practical insights and experience that align with current industry 

standards and practices.

· Investing in technology and resources: To enhance practical training and ensure 

students are proficient with the latest marketing tools, Nigerian institutions must invest in 

modern technology and resources. This includes providing access to digital marketing 

platforms, analytics software, and other relevant tools. Nwankwo (2023) underscores the 

need for institutions to upgrade their facilities and resources to support hands-on learning 

experiences. By equipping students with up-to-date technology, institutions can improve 

the quality of education and better prepare students for the demands of the marketing 

profession.

· Enhancing faculty development: Continuous professional development for faculty 

members is essential to ensure they remain knowledgeable about the latest trends and 

technologies in marketing. Olatunji and Ajayi (2024) suggest that regular training and 

workshops for educators can help them stay current with industry developments and 

incorporate new teaching methodologies into their instruction. Investing in faculty 

development will enhance the overall quality of marketing education and ensure that 

students receive up-to-date and relevant instruction.

· Promoting Entrepreneurial and innovative thinking: Encouraging entrepreneurial 

and innovative thinking within marketing education can help students adapt to and 

leverage disruptions effectively. Incorporating modules on entrepreneurship, innovation, 

and strategic thinking can prepare students to navigate and capitalize on market 

changes. Akinwande and Eze (2024) advocate for the inclusion of entrepreneurial skills in 

the curriculum to foster a mind-set that embraces change and drives business growth. By 

promoting these skills, educational programs can produce graduates who are not only 

adept marketers but also capable of leading and innovating in a disruptive environment.

· Embracing lifelong learning: Finally, promoting a culture of lifelong learning is essential 

for keeping pace with ongoing disruptions in the marketing field. Encouraging students 

and professionals to engage in continuous education and skill development will help them 
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stay current with industry trends and advancements. Ogunyemi and Okoro (2024) 

highlight the importance of lifelong learning in maintaining professional relevance and 

adaptability. By fostering this mind-set, marketing education can contribute to the 

ongoing success and growth of marketing professionals in Nigeria.

Conclusion

In conclusion, the era of disruption has fundamentally reshaped marketing education in Nigeria, 

presenting both significant challenges and unique opportunities. As technological 

advancements and shifting consumer behaviors redefine the marketing landscape, it is 

imperative for educational institutions to adapt and innovate. The integration of digital 

marketing, data analytics, and emerging technologies such as artificial intelligence into curricula 

is crucial for equipping students with relevant skills. However, this adaptation faces obstacles 

including outdated curricula, insufficient industry collaboration, and limited access to modern 

resources. To navigate these challenges effectively, Nigerian institutions must modernize their 

educational frameworks, strengthen partnerships with industry, and invest in technology and 

faculty development. Emphasizing practical experience through internships and real-world 

projects can bridge the gap between theoretical knowledge and industry demands. Moreover, 

fostering entrepreneurial and innovative thinking will prepare students to leverage disruptions 

as opportunities for growth. Embracing lifelong learning is also essential for staying relevant in a 

rapidly evolving field. By addressing these needs and leveraging emerging opportunities, 

marketing education in Nigeria can enhance its impact and better prepare students for a 

dynamic and competitive market, ultimately contributing to the advancement of the marketing 

profession in the country.

Suggestions

Based on the study, below are the suggestions for enhancing marketing education in Nigeria in 

the era of disruption:

1. Update marketing education curricula to include contemporary topics such as digital 

marketing, data analytics, artificial intelligence, and social media strategies. This will 

ensure that students acquire skills relevant to current industry practices and 

technological advancements.

2. Develop robust collaborations between educational institutions and the marketing 

industry. Such partnerships can facilitate internships, industry projects, and guest 

lectures, providing students with real-world insights and practical experience that align 

with current market needs.

3. Enhance educational facilities by investing in modern technology and resources, such as 
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digital marketing platforms, analytics software, and CRM systems. Providing students 

with access to these tools will improve their practical training and readiness for the 

professional world.

4. Implement continuous professional development programs for marketing educators. 

Regular training and workshops will help faculty members stay updated on the latest 

industry trends and teaching methodologies, thereby improving the quality of instruction.

5. Increase the focus on hands-on learning experiences within the marketing curriculum. 

Incorporate real-world projects, case studies, and simulations that reflect current industry 

challenges to bridge the gap between theoretical knowledge and practical application.

6. Integrate entrepreneurial skills and innovative thinking into marketing education. Offer 

courses that cover startup marketing, business development, and strategic planning to 

prepare students for entrepreneurial ventures and leadership roles in the marketing 

sector.
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